Jan Nalevka ukazuje

K béznym frazim umélecké kritiky patfi obrat, ktery Fika,
Ze urcité umélecké dilo neni pouze chladnym kalkulem,
ale je také dostatecné citové a prociténé. Vystavni
projekt Sestadvacetiletého absolventa brnénské Fakulty
vytvarnych uméni Jana Nalevky nazvany Without You I'm
Nothing, ktery byl po breznové premiéfe v prazské galerii
NoD prenesen v poloviné prazdnin do bilinské Vystavni
siné U Kostela, m& naopak vSechny rysy precizniho
kalkulu vcetné doslovného ekonomického vyznamu.
Dvacet Gtyfi vystavenych obrazdl provazi autorsky
komentar popisujici cely koncept a jeho provedeni.
Tématem projektu se stala praxe ziskavani finanéni
podpory na umélecké a kulturni akce od sponzorli
a zplsob vzajemné prijatelné symbidzy kapitdlu a
uméni i mezi, jez jsou jeSté Ginosné. Jan Nalevka nabidl
prostfednictvim René Rohana, vytvarnika cinného v
oblasti ziskavani financi pro galerie a vystavy, riznym
firmdm zhotoveni tiSténého obrazu s némétem
jejich logotypu a jeho zvefejnéni na vystavé. Zadal
pritom jen o takovou €astku, aby byly pokryty vyrobni
naklady obrazu a nutnd administrativa. Zisk autora
byl programové vyloucen. V Nalevkové jednoduchém,
ale do vSech detail( dovedeném projektu se uplatiuji

pomeér mezi umeénim
a ekonomikou

zakladni rysy jeho individuaini poetiky - konceptudlni
pojeti uméleckého dila, vztah pojmové a vizualini slozky,
prehodnoceni geometrického rozvrhu a tradi€nich
médii vytvarného uméni, vstup do socialniho kontextu,
zapojeni mimouméleckych forem vizuality do uméni.
Presny koncept, ktery posouva zavedenou povinnost
zvefejnit na vystavé logo sponzora do polohy hlavniho
a jediného motivu kazdého obrazu, a tak ho proménuje
(soucasné znehodnocuje i zhodnocuje) v nastroj
reklamy, ukazuje bez vyslovného kritického komentare
pomér mezi uménim a ekonomickymi investory a
vyprazdnovani tohoto vztahu. Zaroven upozoriuje na
symbolickou vizuaini komunikaci v postindustrialni
spolecnosti a poskytuje pfileZitost, aby si navstévnici
vystavy uvédomili, jak ve spoleénosti a ve védomi
jednotlivce vznika bud kladné, nebo zaporné povédomi
o subjektech, vystupujicich navenek pod znackami, jimz
dava tvar soucasny graficky design.
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Jan Nalevka shows the relationship between

Among the regular phrases an art critic uses is the
word reversal, which says that a certain work of art
is not only a cool calculus, but is also sufficiently
affective and passionate. The exhibition project by
the twenty-six-year-old graduate of the Brno faculty
of graphic arts Jan Nalevka which is entitled Without
You I'm Nothing, and which was transferred from the
Prague NoD gallery after its March premiere to the U
Kostela exhibition space in Bilina half way through the
holidays has, on the other hand, all its features precisely
calculated, including its literal economic meaning. The
twenty-four pictures exhibited are accompanied by an
authorial commentary describing the whole concept
and its execution. The theme of the project became
the practice of gaining financial support from sponsors
for artistic and cultural events, and a way to a mutually
acceptable symbiosis between capital and art and
even between which are still respectable. Through the
mediation of René Rohan, an artist operating in the
area of obtaining finance for galleries and exhibitions,
Jan Nélevka offered to manufacture for various firms
prints adorned with their logotypes, and also their
publication at the exhibition. For this he asked only
for such an amount of money as would enable him
to cover the production expenses of the pictures,
and unavoidable administrative costs. As part of the
programme, any profit to the artist was ruled out. In

art and economics

Nalevka’s simple project (albeit one carried out in a
detailed way), he invoked the basic features of his
individual poetics - a conceptual interpretation of the
work of art, the relationship between the conceptual
and visual elements, a reappraisal of the geometric
schedule and the traditional media of the plastic
arts, an entrance into the social context, and the
connection of non-artistic forms of the visual to art.
The exact concept shifts the well-established duty to
publish the logo of the sponsor at the exhibition to the
main space, and that as the sole motif of the picture,
thus transforming it (simultaneously adulterating and
evaluating it) into an advertising tool, showing without
express critical comment the relationship between art
and economic investors and voiding this relationship.
At the same time it draws attention to the symbolic
visual communication in post-industrial society and
provides an opportunity for visitors to the exhibition
to realise how, both in society and in the individual
psyche, either a positive or a negative awareness grows
of subjects outwardly appearing under the signs which
provide the shape of contemporary graphic design.
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